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SPONSOREDLINX SEO CHECKLIST

Checklist
Use this Local SEO checklist to apply the same 
proven strategies we implement at SponsoredLinx 
to boost traffic and deliver outstanding results.

LOCAL SEO TASK IMPORTANCE 
(1-5)

1 Claim and verify your Google My Business (GMB) listing 5

2 Ensure NAP (Name, Address, Phone Number)  
is consistent on GMB 5

3 Add a business description with keywords on GMB 4

4 Keep business hours updated on GMB 4

5 Add high-quality images to GMB 3

6 Respond to customer reviews on GMB 4

7 Ensure NAP is consistent across directories 5

8 Submit business info to local directories 4

9 Display NAP clearly on your website 5

10 Include local keywords in title, headers, and content 4
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LOCAL SEO TASK IMPORTANCE 
(1-5)

11 Add Google Maps to ‘Contact Us’ page 4

12 Create content relevant to local audience 4

13 Encourage and manage customer reviews 5

14 Optimise website for mobile users 5

15 Improve mobile website loading speed 4

16 Build local backlinks through partnerships 4

17 Use schema markup for local business 4

18 Maintain active social media profiles 3

19 Share local events/promotions on social media 3

20 Monitor local traffic and GMB performance 4

CLAIM FREE SEO AUDIT

Make Your Job Easier with SponsoredLinX
Book a FREE SEO Audit with our Senior Marketing & SEO Specialists.  

This 1:1 SEO audit call is valued at $99, and this is your chance  
to claim it for FREE!
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Local SEO FAQs
Essential Answers for Small Business Owners

1. Google My Business (GMB)
Q: What is Google My Business, and why is it important for Local SEO?

A: Google My Business is a free tool that allows businesses to manage their online 
presence on Google, including search and maps. It helps improve your local visibility 
and allows potential customers to find your business information, such as location, 
hours, and reviews.

Q: How do I claim and verify my GMB listing?

A: You can claim your GMB listing by visiting Google My Business and following the 
steps to claim your business. Google will send you a postcard with a verification code 
to confirm your listing.

Q: What should I include in my GMB business description?

A: Include a brief overview of your business, the services you offer, and target 
keywords related to your location and industry. Focus on how you can help your 
customers locally.

Q: How often should I update my GMB business hours?

A: Update your business hours whenever there’s a change, especially for holidays or 
special events. Keeping your hours accurate ensures customers know when to visit.

Q: Why should I add images to my GMB listing, and what kind of images work best?

A: High-quality images help showcase your business and give potential customers a 
better idea of what to expect. Include photos of your storefront, products, and team.

Q: How can I respond to customer reviews on GMB, and why is it important?

A: Responding to reviews (both positive and negative) shows that you value customer 
feedback. Always thank customers for positive reviews and address negative ones 
professionally, offering a solution if possible.
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2. NAP Consistency

3. Local Listings & Citations

4. On-Page Local SEO

Q: What does NAP stand for, and why is it important for Local SEO?

A: NAP stands for Name, Address, and Phone number. Having consistent NAP 
information across the web ensures that search engines and customers can 
accurately find your business.

Q: How can I ensure my NAP information is consistent across the web?

A: Regularly check your business listings on platforms like Google, Yelp, and Yellow 
Pages. You can also use tools like Moz Local or Yext to identify inconsistencies.

Q: What tools can I use to find inconsistent NAP information in online directories?

A: Moz Local, BrightLocal, and Yext are excellent tools for scanning the web 
for incorrect NAP information and helping you fix it.

Q: What are local citations, and how do they affect my local rankings?

A: Local citations are mentions of your business’s NAP across the web. Consistent 
and accurate citations boost your business’s visibility in local search results.

Q: Which local directories should I list my business on?

A: Besides Google My Business, list your business on popular directories like Yelp, 
Yellow Pages, and industry-specific sites relevant to your business.

Q: How often should I check for outdated or inaccurate citations?

A: Check your citations at least once a quarter to ensure they remain accurate. 
Updating them regularly helps maintain your local SEO performance.

Q: Where should I include my business’s location-based keywords on my website?

A: Include local keywords in your page titles, headers (H1, H2), meta descriptions, 
and throughout the content of your site’s main pages, such as the homepage 
and service pages.

Q: How do I add a Google Maps embed to my website’s “Contact Us” page?

A: Go to Google Maps, search for your business, click “Share,” and then select “Embed 
a map.” Copy the code provided and paste it into the HTML of your contact page.

Q: Do I need a separate page for each location my business operates in?

A: Yes, if you operate in multiple locations, it’s best to create individual location 
pages with specific NAP information and local content for each location.
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5. Local Content Strategy

6. Customer Reviews

7. Mobile Optimisation

Q: What types of content are relevant to a local audience?

A: Blog posts about local events, case studies with local customers, community 
involvement, and promotions specific to the area all resonate well with a local audience.

Q: How can I create content that appeals to my local community?

A: Focus on local topics like city events, regional tips, and news. You can also highlight 
local partnerships or customer success stories that showcase your involvement in the 
community.

Q: What role do blog posts play in Local SEO?

A: Blog posts targeting local keywords help improve your rankings for location-based 
searches. They also allow you to connect with your audience on topics they care about.

Q: How can I encourage customers to leave reviews on Google?

A: Ask satisfied customers directly for reviews via email or in person. You can also 
provide a link to your Google My Business profile to make it easy for them to leave 
feedback.

Q: What should I do if I receive a negative review?

A: Respond professionally and empathetically. Apologise for the customer’s 
experience and offer a solution or explanation. This shows you value customer 
feedback and are willing to resolve issues.

Q: Are reviews on platforms other than Google important for Local SEO?

A: Yes, reviews on platforms like Yelp, Facebook, and industry-specific sites can also 
influence your Local SEO, as they signal credibility and customer satisfaction.

Q: How do I check if my website is optimised for mobile devices?

A: Use Google’s Mobile-Friendly Test or simply test your website on a variety 
of mobile devices to ensure it displays correctly and is easy to navigate.

Q: Why is mobile optimisation crucial for Local SEO?

A: Many local searches are done on mobile devices. Ensuring your site is mobile-
friendly helps you capture these searchers and provides a better user experience.

Q: What tools can I use to improve my website’s mobile loading speed?

A: Use tools like Google PageSpeed Insights or GTmetrix to identify factors slowing 
down your mobile site and get recommendations to improve speed.
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8. Local Link Building

9. Schema Markup

10. Social Media for Local SEO

Q: What are local backlinks, and how do they improve my local rankings?

A: Local backlinks are links from other local businesses or organisations to your site.  
They boost your credibility and help search engines recognise your business as part 
of the local community.

Q: How can I build backlinks from other local businesses?

A: Partner with local businesses for events or promotions and ask them to link to your site. 
You can also offer guest blog posts or sponsor local events in exchange for a backlink.

Q: Are there opportunities to partner with local events or charities for link building?

A: Yes, sponsoring or participating in local events and charities can provide opportunities 
for mentions on their websites, which often include backlinks.

Q: What is schema markup, and how does it affect Local SEO?

A: Schema markup is code you add to your website to help search engines 
understand your business information better. It can enhance local search results by 
showing your business hours, location, and reviews.

Q: How can I implement schema markup for my business’s address and hours?

A: You can use Google’s Structured Data Markup Helper to generate schema code for 
your business’s address, hours, and reviews, and then add it to your website’s HTML.

Q: Do I need a developer to add schema markup to my website?

A: While not strictly necessary, having a developer implement schema markup can 
ensure it’s done correctly, especially if you’re not familiar with HTML.

Q: How does social media impact my Local SEO?

A: While social media itself doesn’t directly influence rankings, having an active and 
engaged local audience on platforms like Facebook can drive traffic and build awareness, 
which indirectly helps SEO.

Q: How do I link my social media profiles to my website?

A: Ensure that your website includes social media buttons linking to your profiles, and vice versa. 
Most social media platforms allow you to add your website link in your bio or about section.

Q: What kind of content should I post to engage my local audience?

A: Share local events, promotions, success stories, and community involvement.  
Use local hashtags and tag local businesses to engage your audience.
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11. Monitoring Local SEO
Q: What metrics should I track to monitor my Local SEO performance?

A: Track metrics like local traffic (using Google Analytics), keyword rankings for  
location-based searches, the number of customer reviews, and GMB insights like 
search views and calls.

Q: How often should I review my local SEO efforts?

A: Review your Local SEO performance monthly or quarterly to ensure your strategies 
are working and make adjustments as necessary.

Q: What tools can I use to track local search traffic and keyword rankings?

A: Tools like Google Analytics, Google Search Console, Moz Local, and Ahrefs can help 
track local traffic and monitor keyword rankings.

CLAIM FREE SEO AUDIT

Make Your Job Easier with SponsoredLinX
Book a FREE SEO Audit with our Senior Marketing & SEO Specialists.  

This 1:1 SEO audit call is valued at $99, and this is your chance  
to claim it for FREE!
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